


HOMECOMING 2025 AT A GLANCE
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Why Sponsor HOCO 20262

Building on last year’s record-breaking success, McMaster Homecoming 2026 will be
bigger, bolder, and busier—adding new attractions, a larger vendor market, and nonstop
entertainment that keeps students on campus from sunrise to sunset!

As the flagship student event of the year, Homecoming converts McMaster’s campus
into a high-energy festival with:

o A Marquee football game and tailgate experience;

o A Curated vendor market and food-truck zone;

o Interactive games & headline concert; and

o Engaging pop-ups, giveaways, and brand activations. 0\9/0\9/0\9/0

What’s in it for you?

o Direct access to 10,000+ students, faculty and Alumni at one of Canada’s top
universities

o Custom activation spaces to sample, survey, or sell your business to students.

o Tiered packages that deliver digital, on-site, and earned-media visibility.

Ready to stand out on the biggest day at McMaster? Let’s build a partnership that puts
your brand at the centre of Homecoming!



Sponsorship Packages
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Recognition

Want to contribute towards our swag giveaway?

Provide us with artwork for a rave card or flyer, and we will print them out and hand them
to all attendees upon entry to the festival!
Investment = $500
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